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We live at an amazing point in history. Marketing expert George Barna has written that every three to five years our culture completely reinvents itself, with the process compressing with each passing cycle.
 This change is not just limited to the United States or even Western Civilization; the entire world is going through this process of societal upheaval. Many have labeled this current societal change “postmodernism” which really more describes what the current societal trends are not, rather than what they actually are. In reality what society has become is highly individualized and frankly cynical. Western religion has adjusted to this. Today in America personalized spirituality is all the rage. This has led to liberal Christian denominations allowing for homosexuality and liberal Jewish groups promoting a form of New Age Kabbalah. Even some Evangelicals have allowed themselves to downplay important Biblical teachings such as sin, hell and repentance, hoping to appear less offensive and more tolerant, and instead promote more of a “positive thinking” Christianity to the unsaved by targeting their “felt needs”.
The truth is that people today are still looking for Truth, they just might not realize it. People are still coming to faith in Messiah Yeshua by admitting their sin, repenting from it and committing themselves to God. We need to understand and appreciate the societal changes taking place without thinking that we need to minimize or adjust God’s absolute Truth to make it more palatable for people, including postmodern Jewish people. As most Jewish people today have fully embraced a postmodern mindset, we must be sure that our efforts to reach out to the Jewish Community reflect our understanding of this reality. Reaching Jewish people in our ever adjusting secular society will require that we tenaciously adjust, creatively consider and honestly evaluate our methods of communicating the Message of Messiah Yeshua, never deviating from either the clear proclamation of our message or our focus which remains the Jewish people.
Many books have been written about Postmodernism, most of which I find to be very hard to understand. They approach it all very philosophically and intellectually, yet the reality is that anyone under 45 operates unconsciously with a completely postmodern mindset. It’s the air we have breathed and it’s all we have known. As a child growing up in northern California in the 1970’s and 80’s most of my friends were secular, many of their parents were divorced, I came home from school to an empty house and I had the pleasure of being able to choose from a variety of options in just about any venue I could want to explore: Entertainment, Food, Clothing, and Religion. All the options were about the same in value to me, it really was just my personal preference that drove my decision making process. In the area of religion I also had choices. Although raised as a second generation Jewish believer in a solid Bible believing church, I first chose atheism, then agnosticism, then considered returning to Judaism until I finally found True faith in Messiah Yeshua through the witness of a Mormon friend who had become a believer in Yeshua. The process by which I made these selections was greatly influenced by my reactions to the people and circumstances around me. I was impacted by what I saw as the practical benefits of the faith of the believers I knew. It was the authenticity of their professed faith in God and the actions of their lives that drew me to the point of my personal decision for salvation!
I wish to suggest three considerations to enhance the effectiveness of our witnesses to the Jewish people we know. These considerations are based both on study as well as my own personal experience since 1988.
Suggestion #1 – Be Personal and Real
We live in a mass media saturated world. People spend hours of their day listening to the radio, watching television and of course surfing the web. So much content, so little time! The thought often comes to my mind as I watch the evening news as to whether or not what I am hearing and seeing is real and true! Of course it is obvious to just about everyone that the news outlets have their own slant to a story, that a Jewish kid in Israel beaten up by Palestinians can be portrayed by an overzealous news media as a Palestinian kid beaten up by Israelis. Outside of shameful and blatant examples like this most people still believe that reality TV shows are real, and not just the scripted entertainment that they indeed are.  One explanation for this lack of thought is that people are truly deceived: they believe what they are hearing and seeing is generally true. The other explanation is that they are living in self-delusion: they accept that the images and content are only opinions and not reality, but they accept the deception and play along. In Mark Tabb’s book Mission to Oz he speaks very effectively to this point. He says, “The line between what is real and what isn’t has become incredibly blurred. In this place you could well say that nothing is real, or at least no one really knows what is real. It’s not just that people cannot tell the difference between fantasy and reality. Many do not want to know the difference. There’s both an element of deception and self delusion where what is real is steadily replaced by what postmodern philosophers call hyper-reality.”
  Tabb goes on to say that true hyper-reality comes as the images and models of reality become more real than the real world itself. 
A new phenomenon in church growth is the multi-campus church: one head pastor, many different campuses. How does the pastor preach in all the different facilities at the same time? By closed circuit television of course, and on big screens no less! This may seem odd, but it’s catching on. Why? The same reason people find themselves staring at the Jumbotron Screens at sports events. Reality today seems more real when we view it through a form of mass media. 
So what is Truth? Interestingly enough, people are not interested in this question. The real question is what is Real! People today don’t focus on knowing truth, at least not knowingly, so much as knowing what is real! Truth is found as a byproduct of finding reality! As Tabb again states, “people … have grown weary of the constant bombardment of false realities. They’re tired of being lied to and being told what is good for them when it has no basis in fact. They long for something permanent, something genuine, something that looks even better once the wrapping has been stripped away. That is why spirituality is more popular than ever, even as Christianity continues to lose ground.”
 So how can we as believers reach people who have little interest in abstract truth with the Truth that Yeshua is the Messiah? We must work on being real! The true problem with American Christianity is most of the people who profess to be Christians! We must live lives of transparency and reality before others understanding that the Truth we profess will be evaluated based on the reality of that Truth people see in our lives.

When I first began my work in 1988 I had the privilege of serving on staff with Jews for Jesus in New York City. Part of my training involved the development of what we called a caseload. A caseload is the collection of Jewish people that I was responsible to either witness to or disciple. While managing a caseload at this early part of my ministry was stressful, especially because of the pressure for results that I needed to adhere to, it also was effective at keeping me in the lives of Jewish people who needed my witness and encouragement. As I have developed in my ministry I have adjusted the approach, but unlike some, I have not abandoned it. People in a postmodern society need people like us who will befriend them, stay engaged with them, be patient with them, and yet persistently share with them the message of who Yeshua is as Messiah. On top of that, they need people who they can see, feel and touch who are the reality of God to them. I have seen Jewish people come to faith after years of ministry simply because I have developed and maintained an active caseload; I have remained a real persistent witness in their life and they have come to the Truth because of the reality of that Truth in me.
As shlichim/evangelists, how are our caseloads? Do you wait for open UJ’s to call you on the phone, or do you go out looking for people that you can reach out to? Do you work hard at keeping in touch with people, systematically meeting with them, trying to develop your relationship with them, allowing them to probe you and your faith while you probe them, or do you wait until they call you to want to meet with you?  Are you real in your faith? Is your passion to know only Messiah and for your actions to glorify only him? How do you handle sin in your life? What’s your tolerance for personal sin? In our postmodern world people look for reality and many times they will either accept or reject the Truth of Messiah based on the reality of our lives, but they have to know us first! 
Suggestion #2 – Proclaim An Experience that Transforms
People today live for today. Sure there is a great emphasis on saving for retirement, but the reality is that people at least in the United States work hard to earn money to pay for the experiences they want to have today (or yesterday for that matter)!  Generation X has been known for its passion for extreme sports and wild experiences, and this emphasis on experiencing life has permeated our entire culture. Having an experience in whatever we do has become an important cultural expectation in our society today. As people involved with Jewish outreach we need to understand and appreciate this trend in our society and consider actions we need to take in our outreach efforts to increase our effectiveness. 

When I was a kid going to MacDonald’s was not about food. It was about the experience of being in that magical place and about the possibility of seeing Ronald drop by. Themed restaurants, such as Chucky Cheese, Rainforest Café and Planet Hollywood, have become all the rage, despite the quality of their food, because people want to do more than eat in a restaurant; they want to remember it as an experience. Mark Taub shares this interesting incite, “Some cultures value truth. Others chase gold. In the postmodern world, the greatest commodity is experience. As author and futurist Leonard Sweet put it this way: Experience is the currency of postmodern economics….Moderns want to figure out what life’s about. Postmoderns want to experience what life is, especially experience life for themselves…”
 
We saw this develop in the American Christian community in the 1970’s with the “Born Again” movement and the promotion of a “personal relationship with God”. While the Scriptures certainly speak of the need for a personal experience of saving faith in Messiah Yeshua, the Born Again movement took it all to a more experiential and individualistic level. Unfortunately the long term effect of this movement has been less than practical. Barna’s research consistently finds that so called “Born Again” Christians today lack biblical commitments in their approach to living out their faith; there is much spiritual talk but little spiritual action. Such faith is cheap and many times worthless.
  Too many had an experience but no genuine transformation!
Often we try and steer away from the experiential in our outreach works. We must not do this. We need to first ask what kind of experience we are offering and then what is the experience those in attendance are receiving. At the same time we must learn to expect from people that their “salvation experience” lead to a transformational experience. Intellectual affirmation of Yeshua is not enough. Hand raising is not enough! We must expect and teach for there to be a changed life that results from a profession of faith; as James 2:17 states, “Thus, faith by itself, unaccompanied by actions, is dead”. 
Suggestion #3 – Be Prepared to Patiently Serve
We live in a results oriented world. Even as vocational outreach workers we feel this need to produce specific results from our outreach efforts for those who are demanding results to justify our time and funding. People unfortunately move at their own speed and it is very hard to expect immediate, sincere change in our world from people, especially as we consider the topic of faith. We instead must patiently encourage, love and wait for the message of Messiah and the reality of our faithful witness to seep into their souls under the direction of God’s Spirit. In John Stackhouse’s book Humble Apologetics, he says the following: Conversion is “…a change of mind. But this is not merely to alter one’s opinion on this or that matter. Metanoia (the Greek word for conversion) is a redirection of one’s fundamental outlook-what we might call one’s mindset or mentality. It means more than intellectual revolution, furthermore, as it entails change in one’s affections and will, the very core of one’s self. So conversion is a very serious matter. It is literally radical…”

In a postmodern world, we must understand that the Modern era art of polemics is counter-productive in effective witnessing. People today, as we discussed earlier are looking for reality and not truth. If someone is vehemently arguing a point of truth, yet without perceived gentleness, humility and patience, they will be dismissed without thought. The ability to browbeat someone into admitting that their personal religious position is untenable will probably not bring that same person any closer to genuine faith; it will probably result in their rejection of the religious perspective of the one who was browbeating them! This is not to say that apologetics is no longer of value, instead we need to practice humble apologetics. To quote from Stackhouse, “…apologetics is best deployed toward two basic goals, which we might distinguish as internal and external: a) to strengthen and to mature the faith of Christians; and b) to remove obstacles, and clarify issues, and offer winsome inducements to those who are not (yet) Christians.”

A new, yet old, outreach approach in a postmodern world is service. Paul writes in Galatians 6:10 “Therefore, as the opportunity arises, let us do what is good to everyone, and especially to the family of those who are trustingly faithful”. In Brian McLaren’s new book, A Generous Orthodoxy, he quotes from one of his mentors a profound insight into effective postmodern outreach: “Remember, in a pluralistic world, a religion is valued based on the benefits it brings to its nonadherents”.
  What won the Roman Empire for Messiah was not the argumentation of the believers; it was their willingness to patiently serve the unbelievers around them. As evangelists to the Jewish people seeking to reach basically neo-pagans we must look for ways to serve the people we are trying to reach! We can serve them in obviously tangible ways such as English education, marriage counseling, Babysitting, etc, and in doing this build our relationships. The key question for us to ponder is this: “What tangible and identifiable benefit am I providing as a byproduct of my faith that resonates with the unbelieving Jewish people that I am trying to reach?”
Our world is in constant change and this will only accelerate until Messiah Yeshua returns. Are you willing to adjust your approach to reaching Jewish people based on where they are, and not on your comfort level? Are you willing to bleed reality in order to have the opportunity to talk Truth? Are you providing a genuine experience opportunity so that unbelievers can hear the Message of Messiah? Are you expecting transformation when someone makes a profession of faith or are you just counting hands? How many unsaved Jewish people did you press the flesh with in February? If you died would the unsaved Jewish people you are trying to minister to miss you? 
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